LITERATURE ACROSS FRONTIERS INTERNATIONAL CONFERENCE

SESSION II - 13.30-15.30

Independent Publishing: Development – Innovations – Impulses
Panel discussion with Karsten Lomholt (Atena, Latvia), Yana Genova (Next Page, Bulgaria), Fabrice Piault (Livres Hebdo, France), Christopher MacLehose (Harvill Secker, UK), Tatjana Michaelis (C. Hanser, Germany), Janek Sowa (HA ART, Poland).

Chair: Rüdiger Wischenbrat (Content and Consulting, Austria)

Independent publishers play a key role in fostering cultural development within Europe, both by publishing many of the original (fiction and non-fiction) books that are thematically and stylistically innovative, and by being a first haven for the majority of translations within the multilingual environment of Europe. 

While major corporations often focus on the publication of titles and authors from only a few source languages, and while the market share of a small number of best-selling translated authors and titles is growing dramatically, it is the small and medium-sized local and regional actors who account for the rich diversity of contemporary European book culture, with translations playing a key role in the dissemination of this diversity.

 

However, statistics show a marked bias towards particular source languages, with the majority of all translated titles originating in English, German or French. Books from languages other than these three have only a very limited chance of being made available to readers in other languages, with very little translation occurring between smaller languages, as well as from smaller languages into the dominant English. 

Several factors contribute to this pattern: imbalances of cultural and economic power, the well known bottleneck of English-language book markets which largely reject 'foreign' books, but also a surprisingly stubborn lack of innovation, with hardly any new models tested so far for their potential in helping to find new ways for the dissemination of books and authors across linguistic and cultural frontiers.

 

It is time to look more closely at how this unsatisfactory state of affairs can be improved. 

Most EU countries have come up with funding schemes to encourage translations from their languages; countries like Germany or France are experimenting with specialized task forces and dedicated promotional offices. New ways of approaching the production and distribution of books on an international scale, such as print on demand and direct marketing schemes, have still to be fully explored.

Among the issues to be discussed are the following: 

· What are the main constraints for independents in the field described above?

· Is there a specific and sustainable audience for new talent, and specifically for translations which do not belong to the mainstream of internationally traded top list titles and authors? 

· Which strategies promise to reach such audiences?

· New methods / models / strategies: Which promising new approaches will help independent publishers expand their niche and the audience for new talent and translations (e.g. models for the use of new technologies, for community-building and direct marketing?)
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